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The Denver Metro Market

Profile, Economics, Media
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POPULATION:
ü2.7 million in metro Denver, and 3.9 million in the DMA

üThe DMA is the 18th-largest market in the U.S.

üItôs also the 9th fastest-growing major market

ü55% of Coloradoôs population lives in the Denver metro area

Why Denver is Good for Business

AGE:
üMetro Denver is one of the top Baby-Boomer markets in 

the nation - nearly 40% of our adults are ages 40-59

üThatôs 7th among major markets

üDenver Baby-Boomer average household income tops

$90,000

INCOME:  
üColorado ranks 12th in US for average income

üMetro Denver average household income is $77,472

üThe metro ranks 7th in $50,000+ households

ü5-year income growth projections place 14th in the US
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EDUCATION:
üMetro Denver is the most-educated market in America

üIt has the highest percentage of college-educated

adults (66%) of any market in the country

WHITE COLLAR:
üMetro Denver is the third-most white collar market 

(DC, SAN FR) among the Top 20 markets

üItôs home to 57% of all Colorado white collar jobs

Why Denver is Good for Business
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RETAIL SALES:
üMetro Denver retail sales are at $79.4 billion YTD through 

November 2008, up 3.4% over the previous year

ü58% of Colorado retail sales is spent in Denver
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Colorado is a Top State for Business

Colorado consistently ranks among the top places to live 
and to succeed in business!

Å Best City for Entrepreneurs (Denver):  Entrepreneur Magazine 1st

Å Best Locations for Business  ( Denver):  MarketWatch 3rd

Å Best States For Business:Forbes Magazine 6th

Å Venture Capital per Capita:Beacon Hill State Competitiveness 3rd

Å Entrepreneurial Activity: ITIF New Economy Index 2nd

Å Patents per 1,000Workers: ITIF New Economy Index 2nd

Å Best Place to Live and Launch (a Business):     CNN Money 7th

Å Per Capita Income:Bureau of Economic Analysis 10th

Å Most Wired American Cities (Denver):    Forbes Magazine 8th

Å Cleanest Cities in America:  Reader's Digest 6th

Å Fittest City in America:  Men's Fitness Magazine 5th

Å Best Place to Live:  Pew Research, Jan. 2009 1st
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Denver Continues to Outperform the
Nation in Economic Activity

Economist Patricia Silverstein predicts Coloradoôs economy will hold up better this 

year than the rest of the nationôsé
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Marketing in a Difficult Economy
Å Consumers still need to consume, 

and they are paying more 
attention to advertising and deals 
than ever before, because every 
dollar counts.

Å You still need to market your 
products and services, so 
consumers will know what to buy, 
where to buy it and who is 
providing the best deal.

ñIn recession times, it is quite good to 
continue to advertise because it is an 
opportunity to take market share.ò

Wall Street Journal, Oct. 20, 2008
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